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CAYENNE!

Porsche has a brand new look, this time in the form of a sports utility
supercar. Geoffrey Eu finds out more about the Cayenne Turbo.

ot all that long ago, ‘Porsche’ and ‘Sport Utility Vehicle' were

mutually exclusive terms that conjured up two very different

images — an everyday supercar and a practical off-roader — rep-
resenting separate segments of the auto industry. Although Porsche built
some racecars for events like the Paris-Dakar Rally in the 1980s, its produc-
tion car philosophy had previously been focused on the fast and furious end
of the market — not the SUV end — and never the twain shall meet.

[n recent years, however, the rapidly growing SUV market in the
US simply became too lucrative to ignore, so it was perhaps inevitable that
some bright spark decided it would be a good idea to mate off-road ability
with sports car performance — a Porsche-like SUV, in other words.

The result is a five-door, front-engine Porsche that not only weighs
a ton (actually quite a bit more) but also — in its top-of-the-range turbo
guise (there are three versions available) — offers sports-car handling, a
refined ride and, of course, ridiculous levels of performance.

After 50 years of building fast and agile sports cars, Porsche — in a
joint venture with the Volkswagen-Audi Group, whose VW Touareg SUV
uses the same basic blueprint — invested in a new factory and introduced
the Cayenne Turbo in late-2003. The 3.2-liter V6 Touareg costs less than
half of the Turbo, but has half the horsepower, and true Porsche enthusi-
asts accustomed to the real thing are unlikely to defect.

The Turbo is also significantly more expensive than its main rivals
— including BMW’s X5 and Land Rover’s Range Rover — but it out-
performs all of them. With an eye-opening 450 horsepower and incredible
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amounts of torque on tap, about the only dampener to such stellar perfor:
mance is that it guzzles gas like no other SUV as well. This may well be
moot point, especially if you are willing to fork out close to half a millior
clams for the pleasure of owning one.

A cursory glance at the Cayenne will immediately establish its nobl¢
bloodlines. Despite its unfamiliar bulk and raised body, it is easy to se
where its styling cues came from, the most obvious ones being the head-
lights and grille work, which are a chip off the old 911 and Boxster block.

Inside the roomy cabin, there are some familiar Porsche touches
starting with the three-spoke steering wheel, the instrument panel anc
the generally sporty interior environment. The leather seats are especially
comfortable in the front and the elevated driving position means that thi
is the one Porsche that towers over most of the regular traffic. Then there
are the usual SUV-like accoutrements — such as ample headroom, a gen-
erous cargo compartment and other stowage niches.

The Cayenne Turbo comes equipped with a long list of techno-
logical advancements, has air suspension, a slick six-speed Tiptronic ¢
transmission and drives like a terrific sports saloon. Still, potential buyer:
are drawn to it, and not other 4x4s, because — price tag notwithstanding
— there is something intangible about the Porsche name that no other
manufacturer can offer.

“I don't think anything can touch it,” says guest driver Dr Martir
Huang, a leading plastic surgeon who knows a thing or two about goo¢
looks. “I especially like the way it manages to retain its unique Porsche char






